
How  to  Create  an  Effective
Account-Based  Marketing
Funnel
In today’s digital marketing arena, many companies are moving
away  from  traditional  advertising  methods  to  account-based
marketing. Account-based marketing uses the same strategies
that advertisers use to target specific consumers, but instead
of using one ad and hoping it resonates with them, they are
closer to that consumer through their social media accounts,
website visits, purchases, etc.

Why Account-Based Marketing?
An account-based marketing funnel is a strategic framework for
selling  and  promoting  products  or  services  to  customers
through an organization’s  customer base. By understanding the
steps  in  an  effective  account-based  marketing  funnel,
businesses can create a system that efficiently targets and
sells to their most important buyers.

To begin, businesses must identify their target market. Once
they have established who their target market is, they need to
understand what they want and need. After identifying these
needs, businesses can develop a strategy to reach these buyers
using the company’s existing resources. 

Next,  businesses  need  to  create  a  system  that  will  track
customer interactions and measure results. This data will help
businesses to determine where they are succeeding and where
they could improve their efforts.

Finally, businesses must implement changes based on this data
to continue increasing sales and reaching their target market.
Account-based  marketing  funnels  are  an  effective  way  for
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businesses of all sizes to reach new customers and increase
revenue. 

Why Use a Funnel?
A  funnel  is  a  strategic  framework  that  helps  businesses
identify and track customer interactions. This information can
be used to improve the system and increase sales. Funnels are
an effective way for businesses of all sizes to reach new
customers and increase revenue. However, if you want to boost
the number of people who visit your website but are unsure of
how to get it to the top of Google’s search results, then
Incrementors top level marketing may assist you in getting
more visits to your websites and ranking your website at the
top of Google.

There  are  four  main  benefits  to
using a funnel:
1. Funneling allows businesses to track customer interactions
and  measure  results.  This  data  can  help  businesses  make
changes based on feedback and improve their system.

2. Funnels are an efficient way for businesses to target and
sell to their most important buyers. By understanding the
steps  in  a  funnel,  businesses  can  create  a  system  that
efficiently sells to their target market.

3. Funnels are an effective way for businesses to create a
system that is customized for each buyer. By understanding the
steps in the funnel, businesses can tailor their system to fit
the needs of their target market.

4. Funnels are an effective way for businesses to keep track
of changes over time and adapt their system as necessary. By
tracking customer interactions, businesses can make changes as
needed without having to start from scratch.

https://www.incrementors.com/


Account-based marketing (ABM) is one of the most effective
ways for businesses to reach and engage their customers. ABM
uses customer data to create targeted email and social media
campaigns  that  promote  specific  products  or  services  to
individual customers.

ABM  can  be  very  powerful  for  small  businesses  because  it
allows them to quickly identify and connect with their target
audience. By tailoring content and messages specifically to
each customer, businesses can build trust and credibility with
their customers.

Another  advantage  of  ABM  is  that  it  can  help  businesses
increase sales. By identifying which customers are most likely
to buy a product or service, businesses can create targeted
offers and campaigns. This can lead to increased revenue, as
well as increased customer loyalty and Repeat Purchase Rate
(RPR).

Several key factors must be in place for an effective ABM
strategy. First, business owners must have accurate customer
data. This includes information such as name, address, contact
details, and purchase history.

Second, businesses must have a system in place for tracking
customer engagement efforts. This includes tracking how many
times a customer has seen an email or social media post, along
with the response rates from those communications. Finally,
businesses  must  set  up  automated  processes  for  making
decisions about which campaigns to run based on this data.

Account-based  marketing  is  a  type  of  marketing  that  uses
customer data to create and deliver personalized offers and
experiences.  By  understanding  your  customers’  account
histories, you can better target them with relevant offers and
content.



To  create  an  effective  account-based
marketing  funnel,  start  by  identifying
your primary goals. You should aim to: 
1) Increase brand awareness and recognition 

2) Increase engagement with your current customers 

3) Generate new customer leads or sales

4) Retain your existing customers

Once you have determined your goals, you can begin designing
the funnel to achieve them. The first step is to build a
database of your customers. This involves collecting contact
information  (name,  email,  company  name,  etc.),  account
statuses  (active,  inactive,  paying,  nonpaying),  and
product/service  preferences.  Next,  use  this  information  to
create targeted content (advertisements, blog posts, social
media posts), which will engage and inform your customers
about what’s new at your company. 

Once they’re interested in what you have to offer, you can
offer them promotions or discounts that will encourage them to
become  more  active  or  paying  customers.  Finally,  monitor
customer  engagement  and  conversion  rates  so  that  you  can
continue targeting the right audience with the right content
and offers

Creating an Effective Account-Based
Marketing Funnel
Creating an effective account-based marketing funnel requires
planning and execution. Here are five steps to creating an
effective ABM funnel:

1. Define your target market.



2. Research your competitors.

3. Design a Sales Funnel Plan.

4. Build your list of qualified leads.

5. Contact and qualify leads through the sales funnel, using
effective lead nurturing techniques.

1. Define your target market.
The first step in creating an effective ABM funnel is to
define your target market. This involves understanding who you
want to reach and why they may be interested in your product
or  service.  You’ll  need  to  identify  your  ideal  customer
persona, understand their needs, and figure out how you can
meet those needs.

2. Research your competitors.
Your next step is to research your competitors. This will help
you understand what they’re doing well and where they may be
falling short. It will also give you insights into potential
areas of differentiation for your business.

3. Design a Sales Funnel Plan.
Once you have a better understanding of your target market and
what they’re looking for, it’s time to design a sales funnel
plan. This plan will outline the steps necessary to achieve
leads and sales from your target market. It’ll also include
strategies for lead nurturing and conversion rates.

4. Build your list of qualified leads.
Now that you have a Sales Funnel Plan, it’s time to build your
list of qualified leads. This involves identifying people who
are likely to be interested in buying your product or service
and building a relationship with them. You’ll need to create



effective  lead  nurturing  techniques  to  attract  and  retain
leaders, and convert them into customers.

5. Contact and qualify leads through the
sales  funnel,  using  effective  lead
nurturing techniques.
Once you have a list of qualified leads, it’s time to contact
them  and  begin  the  sales  funnel  process.  You’ll  need  to
identify which channels are most effective for reaching your
leads and use effective lead-nurturing tactics to keep them
interested in your product or service.

Site  Design,  Content,  and  User
Experience
An account-based marketing funnel is a tool that can be used
to guide your SEO web marketing efforts. It helps you identify
and track the steps your customers take from discovering your
company or product to making a purchase. 

There are four main components to an effective account-based
marketing funnel: site design, content, user experience, and
conversion tracking.

1) Site Design
Your website should be easy to navigate and look professional.
You should use clean, modern design elements that are easy on
the eyes. Include clear navigation bars, bold headings, and
high-quality  images.  Your  logo  should  also  be  prominently
displayed on all pages.

2) Content
Your website’s content should focus on educating your customer
about  your  products  and  services.  Make  sure  to  provide



detailed descriptions of each product or service so potential
buyers  know  everything  they  need  to  know  before  making  a
purchase. In addition, include helpful tutorials and videos
that explain how to use your products or services. Also, make
sure to create blog posts that discuss relevant topics in
detail.

3) User Experience
Make  sure  your  website  is  responsive  so  it  looks  good
regardless  of  the  device  a  visitor  is  using  (smartphone,
laptop, tablet). Also, keep in mind the different screen sizes
available on different devices so people browsing your site
have an enjoyable experience no matter what device they’re
using.  Finally,  ensure  no  unnecessary  popups  or  ads  are
lurking on your website; these can irritate visitors and slow
down their browsing experience. 

Conversion Tracking
You need to track the number of visitors who convert into
customers. This can be done through a conversion tracking
system (such as Google Analytics) or by using other tracking
tools like ClickFunnels. Knowing how many visitors converted
into  customers  will  help  you  optimize  your  website  and
marketing efforts accordingly.

Overall, it’s important to have a well-designed website that
is easy to navigate and contains helpful content. In addition,
make sure your user experience is top-notch and that you track
conversion  rates  so  you  can  better  understand  how  your
marketing efforts are working.

To create an effective account-based marketing funnel, it is
important  to  have  a  well-designed  site  that  is  easy  to
navigate and provides helpful content. Additionally, it is
important to consider the user experience when designing your
site, as users will be spending the majority of their time on



your site.

One way to improve the user experience on your site is by
using  clear  and  concise  text  that  is  easy  to  read.
Additionally, make sure all of the content on your site is
relevant to your target audience and provides value. Finally,
creating a widget provides users with a simple way to embed
customized widgets on their websites for free. This makes it
easy for users to add additional information or functionality
to their sites without having any coding skills.

Tools for Successful Account-Based
Marketing
There are a few key tools you’ll need to create an effective
account-based marketing funnel.

1. A landing page:
 Your landing page will be the first page your potential
customer sees when they visit your website or landing page.
Make sure it’s well designed, featuring clear and concise
information about what you offer and how it can benefit them.

2. An email capture form:
 Collect emails from interested customers by using an email
capture  form  on  your  landing  page  or  elsewhere  on  your
website. This will help you track which prospects are most
interested  in  what  you  have  to  offer,  and  enable  you  to
contact them further with customized offers.

3. A lead scoring system: 
Use a lead scoring system to determine which prospects are the
most likely to become customers based on their interests and
behavior. This will help you focus your marketing efforts on



those most likely to convert into paying customers.

4. A CRM system:
 Keep track of all of your customer data in a CRM system so
that you can identify trends and make more informed decisions
about marketing campaigns. This will also make it easier for
you to manage relationships with customers and resolve issues
should they arise. 

5. A lead gen tool:
 Use  a  lead  gen  tool  to  generate  leads  from  interested
customers  automatically.  This  will  help  you  speed  up  the
process of converting them into paying customers and minimize
the amount of work you have to do manually.

Account-based marketing is a powerful way to promote your
business and connect with potential customers. By using the
right tools and techniques, you can ensure success in your
account-based marketing efforts.

For  more  information  on  account-
based marketing, be sure to check
out our blog.

1.  Choose  the  right  tools  for  your
account-based marketing campaign.
There are a variety of tools available to help with account-
based marketing, and it’s important to choose the ones that
will  work  best  for  your  business.  Tools  can  include  CRM
software, email marketing tools, social media platforms, and
more. It’s important to test different tools to see which ones
produce the best results for your business. 



2.  Set  up  an  effective  account-based
marketing funnel.
The first step in any account-based marketing campaign is
setting up an effective funnel. This includes creating a plan
for how you will reach your target customers and converting
them into customers/sales leads. You also need to track your
campaign  data  to  ensure  that  you’re  making  progress  and
adjusting your strategy as needed. 

3. Use targeted content and ads to reach
your target audience.
Account-based marketing requires targeted content and ads to
be successful. Targeted ads allow businesses to focus their
message on specific demographics or interests, while targeted
content  helps  businesses  connect  with  customers  on  an
emotional level by providing valuable information or content
that is relevant to them. 

4. Promote your campaigns through social
media  channels  and  other  online
platforms.
Social media is a great way to promote your campaigns and
connect with potential customers/sales leads who may not be
reached  through  other  channels  such  as  email  or  website
visits… Other online platforms such as LinkedIn, YouTube, and

Conclusion
In  this  article,  we’ll  be  exploring  how  account-based
marketing works and the different stages that a successful
account-based  marketing  funnel  typically  goes  through.  By
understanding  these  stages,  you  can  create  an  effective
planning process and track your progress to make sure you’re



on the right track. We hope this information will help you
build a stronger account-based marketing strategy!


